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ABSTRACT

The present study was an attempt to find out tHéerdnce among highly and low educated accounting
professionals regarding their attitude towards iohpaf E-commerce on accounting professionals. A @anof 75
accounting professionals (26 highly educated +oiflyl educated) from district Rohtak were taken asample on the
basis of random sampling method. A self-made qomssire was used to collect the data. The statigchniques Mean,
standard deviation and ‘t’ test were used to amatie difference. The findings of the study revedteat (i) The account
professionals belonging to the lower age group 2@35 years have been found to have significabditer attitude
towards extent of use of company e-commerce apjglitas compared to the account professionalsilg to the age
group of 36-50 and above 51 and above years. Futtieeaccount professionals belonging to the agepof 36-50 years
were found to have better attitude towards extémise of company e-commerce applications as cordgaréhe account
professional belonging to the higher age grouprid above years; (ii) The account professionalsrggia to the lower
age group i.e. 20-35 years have been found to signéificantly better attitude towards impact of@tenic commerce on
the development of AISs within the client compasycampared to the account professionals belongiriget higher age
group of above 51 years; (iii) The account profesais belonging to the age group i.e. 20-35 an8®@§ears have been
found to have significantly better attitude towattle challenges facing the tax system in lighthef development of
electronic commerce and proliferation as compaodti¢ account professionals belonging to the higlgergroup of above
51 years ; (iv) The account professionals belonginthe age group i.e. 20-35 and 36-50 years haea found to have
significantly better attitude towards the legabiss about e-commerce as compared to the accodasgianals belonging

to the higher age group of above 51 years.
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INTRODUCTION

The growth of the Internet is eliminating the boands that have traditionally isolated corporaticarsd
countries. Business that once took place in locategional markets can occur seamlessly across gemgraphical
boundaries. Moreover, while physical goods can ireqeostly production and consumption processess ftossible to
replicate information goods at almost zero margauet, which enables customers to consume alltieed. E-commerce
involves electronic interaction between supplietsstomers and external business partners. The fagxcommerce is to

share business information to maintain businesgiogiships and to conduct business transactioreddayronic networks.
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Put simply, e-commerce involves the electronic exgje of information between two or more partieecjt activities

can include: customer relationship, order procegsdilistribution and procurement. E-business incdueeeommerce, but
adopts a broader perspective with emphasis on rikeynial business processes. These processes taaeimarketing,

finance, human resource management, operationsiugiion and risk management. There is a growinghpla of

definitions for e-business. One of the first to tieeterm was IBM which in 1997 launched a thematgcketing campaign
around the term. IBM defines the term e-busines§'asy activity that connects critical businesstsyns directly to their
critical constituencies (customers, employees, sen@dnd suppliers) via intranets, extranets and the World Wide

Web...".

With the growth of e-business, the demand for tiea¢ accounting information is also rising. An eliin The
CPA Journal Deshmukh (2000) discusses how a business’ accgustifiware can provide real-time support when
creating web-based storefronts and electronicidsgechange. Connecting the web storefront withaitbeounting software
can improve forecasting, scheduling, manufacturangy procurement functions. The accounting infoilmmasystem is
defined as the infrastructure that supports thelyection and delivery of accounting’s delivery prot{Hollander et al.
1996). The objective of the accounting informatsystems is to collect and store data about buspresgsses that can be
used to generate a meaningful output for decisi@kears. Technologies have evolved over the yeany fnmanual

resources (such as paper and ink) to the advanémunation technologies available today.

Accounting information can be used to translates¢hgifferent dimensions into a common financial efision.
Accounting information uses formalized categories €ollecting and reporting information that creat® common
language with which members of the organization cammunicate. Formalization permits the transmissaf
information with fewer symbols and this facilitatd®® coordination between different functions theg¢d to provide input
to the decision-making process. However, accountif@gmation is also an imperfect representatiorthaf underlying
decision problem, since not all aspects involved loa quantified perfectly in financial numbers (Balth, 1973). Mattila
(2001) concedes that customer satisfaction is at&kesuccess in Internet banking and banks will different media to
customize products and services to fit custom@exific needs in the future. Liao et al. (2008gs# that the success in
Internet banking will be achieved with tailoredditial products and services that fulfill custoreahts, preferences and
quality expectations. Dixit (2010) shows that inteswf their security and privacy concern, adulstomers are willing to
adopt online banking if banks provide him necesgariglance. Based on the results of current stuéynkB managers
would segment the market on the basis of age gamaptake their opinion and will provide them neeeggguidance
regarding use of online banking. Raghunath & P42§43) conducted a study, “Problem and ProspecEs@bmmerce.
They pointed out that E-commerce as anything thailves an online transaction. E-commerce providakiple benefits

to the consumers in form of availability of gooddcaver cost, wider choice and saves time.
Rational of the Study

Exponential growth in electronic commerce will daabe accountants to new and demanding tasks. Atzois
will have to set new accounting systems, and inpteeess modify existing accounting procedures. é&s@mple, new
methods will be required for billing advertising tre Internet and to atest to its effectivenessli@nselling of products
and services may necessitate commensurate on-tioeumting entries, postings, reporting, retrieval eelectronic

signatures. Accounting rules and procedures fastreric transactions are likely to undergo siguifit transformations,

| Index Copernicus Value: 3.0 - Articles can be sertb editor@impactjournals.us |




| Age of Accounting Professionals and their Attitudgowards Impact of E-Commerce 19 |

partly due to changes in legal requirements. Fangte the timing of revenue and expense recogniti@y change if on-
line contracts will be judged legally valid and diimg at the moment an "enter" key is struck. Acdimgnfor some

intangible assets, such as on-line intellectugberty may be particularly affected by future ledavelopments.

The Internet is likely to revolutionize financiarsice industries. On-line financial investmentviegs could be
broadened to include on-line issue of equity arat.d8ecurities trading could be largely performedioe rather than on
floors of stock exchanges. The use of digital casd virtual banking will transform accounting foash and cash
transactions. All these developments will requiredified and enhanced accounting services. Accograistems will
have interact and incorporate increasing and fatd@rs of business intelligence about customerspmetitors, new
products and technologies. This information andhinetogy can help accountants by providing consetipletetails that
allocate the true cost of products to be found. ektising expenses can be matched directly withgreluct sold.
Intellectual capital is now the most commonly dssed issue as companies establish how knowledgexgrdtise can be
valued on the financial statements and determirtardubenefits to be derived. This concern is venpartant to
management accountants because it allows themderstand the impact of intellectual capital, cdanittés to proactive
management, and increases the value of externaftsefikupiec 2000). Keeping in view the importandéd=-commerce in
accounting profession, a humble attempt was madstudy the attitude of highly and lowly educatedcamting

professional regarding impact of electronic comraana the development of Accounting Information 8yst
Objective of the Study

e To study and compare significant difference amarmpanting professionals belonging to the age gafilg0-35
years, 36-50 years and 51 and above years regatdiirgattitude towards extent of use of comparcpenmerce

applications.

* To study and compare significant difference amacgpanting professionals belonging to the age g@fg0-35
years, 36-50 years and 51 and above years regatwirgattitude towards the impact of electronienceerce on

the development of AISs within the client company.

e To study and compare significant difference amarmpanting professionals belonging to the age gafig0-35
years, 36-50 years and 51 and above years regatdingattitude towards the challenges facing &hestystem in

light of the development of electronic commerce praliferation.

* To study and compare significant difference amacgpanting professionals belonging to the age g@fg0-35

years, 36-50 years and 51 and above years regatdinggal issues about e-commerce.
Hypotheses

e There exist no significant difference among accmgnprofessionals belonging to the age group 0820Grears,
36-50 years and 51 and above years regarding #tiiude towards extent of use of company e-comenerc

applications.

e There exist no significant difference among accmgnprofessionals belonging to the age group 082Grears,
36-50 years and 51 and above years regarding dltéinde towards the impact of electronic commesnethe

development of AISs within the client company.
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e There exist no significant difference among accmgnprofessionals belonging to the age group 0820 ears,
36-50 years and 51 and above years regardingdtt@girde towards the challenges facing the taxesgsn light

of the development of electronic commerce and fenaltion.

» There exist no significant difference among accmgnprofessionals belonging to the age group 0820rars,

36-50 years and 51 and above years regardingdhaéissues about e-commerce.
Method
e Descriptive survey method was used in this study.
Sample

« A sample of seventy five accounting professiona®3 [(20-35 years) 26 (36-50 years) and 16 (51 &ode) ]

was selected on the basis of Random Sampling fistriad Rohtak.
Tool Used

A self-made 5-Point Likert Type Questionnaire wasedito collect the data. The questionnaire hasdeations.
The first section has 15 statements and deals ththimpact of E-commerce on accounting system. i8ksection also
has 15 statements and deals with the impact ofreféc commerce on the development of accountifigriation system
with the client company. Section third has 13 stegets and related to the challenges facing theyatem in light of the
development of electronic commerce and proliferatlaast section has 10 statements and deals vétletal issues about

e-commerce.
Statistical Techniques Used

Mean, Standard Deviation and Analysis of VarianfseQVA) tests were used to analyse the data.
RESULTS

The attitude of highly and low educated accounpingfessionals regarding their attitude towards mwoerce is

given in tables 1-4.3.

Table 1: Mean, Standard Deviation Scores Accordintp the Accounting Professionals Regarding
Their Attitude towards Extent Use of Company E-Comnerce Applications

Dimension of E-Commerce Scale Category N | Mean | Standard Deviation
20-35years | 33 46.84 2.75
Extent of Use of Company E-Commerce Applicatior&6-50 years | 26 43.84 3.57
51 and above 16 38.50 5.09

Table 1.1: ANOVA Table of Attitude towards Extent Use of Company E-Commerce Applications

Sum of Squares| df | Mean Square| F Sig.
Between Groups 752.320 2 376.160
Within Groups 951.627 72 13.217 28.460| .000

Total 1703.947 74

From table 5.14.1 it is evident that F value of4®B®. with df (2, 72) is significant at 0.01 level sifnificance for

the main effect of accounting professionals towaxtent use of company E-commerce applicationss Weaans that the

| Index Copernicus Value: 3.0 - Articles can be sertb editor@impactjournals.us |




| Age of Accounting Professionals and their Attitude¢owards Impact of E-Commerce 21 |

accounting professionals have a significant inddpah effect upon their attitude towards extent abeompany E-
commerce applications. Therefore, null hypothesisnfilated earlier “There exist no significant difface in accounting
professionals belonging to the age group of 20-8ary, 36-50 years and 51 and above years regattigattitude
towards extent of use of company e-commerce apjalitel is rejected. It can therefore be said thatre is a significant

difference among accounts professionals belongirige different age groups.

Table 1.2: Post-Hoc Table for the Satisfaction witlthe Coaching Facilities According to the Player

Subset for Alpha = .05
1 2 3
51 and abovg 16 | 38.5000
36-50 years | 26 43.8462
20-35 years | 33 46.8485

Sig. 1.000 |1.000 |1.000

Age Groups | N

The post-hoc table shows that there is a significlfference among all the three age groups reggrtheir
attitude towards extent of use of company e-comenapplications. The account professionals belongintge lower age
group i.e. 20-35 years have been found to havefisigntly better attitude towards extent of usecofnpany e-commerce
applications as compared to the account profedsidrgdonging to the age group of 36-50 and abovariillabove years.
Further, the account professionals belonging toatle group of 36-50 years were found to have battéude towards
extent of use of company e-commerce applicationsoagpared to the account professional belongintpechigher age
group 51 and above years. Hence, it was obsenatda¥er the age, better the attitude towards éxiénse of company
e-commerce applications.

Table 2: Mean, Standard Deviation Scores Accordingp the Accounting Professionals Regarding the Impaof
Electronic Commerce on the Development of AISS with the Client Company

Dimension of E-Commerce Scale Category | N | Mean Star]dqrd
Deviation
20-35years| 33 42.1% 9.86
The impact of electronic commerce on the developragn 36-50 years| 26 39.58 1.85
AISs within the client company. 51 and 16 | 36.18 297
above

Table 2.1: ANOVA Table of Attitude towards Impact of Electronic Commerce
on the Development of Aiss within the Client Compay

Sum of Squares| Df | Mean Square| F | Sig.
Between Group 390.805 2 195.403
Within Groups 3331.141 72 46.266 4.223|.018

Total 3721.947 74

From table 5.15.1, it is evident that F value &f28 with df (2,72) is significant at 0.05 level sifjnificance for
the main effect of accounting professionals regaydheir attitude towards the impact of electrootanmerce on the
development of AISs within the client company. Thmeans that the accounting professionals have wifisant
independent effect upon their attitude towards ichjpé electronic commerce on the development ofsAMghin the client
company. Therefore, null hypothesis formulated iearlThere exist no significant difference amongc@enting
professionals belonging to the age group of 20-8ary, 36-50 years and 51 and above years regattuigattitude
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towards the impact of electronic commerce on theeldgment of AISs within the client company” iseaejed. It can

therefore be said that there is a significant défifce among accounts professionals belonging tdiffezent age groups.

Table 2.2: Post-Hoc Table for Attitude towards Impat of Electronic Commerce
on the Development of Aiss within the Client Compay

Subset for alpha = .05
1 2

51 and abovq 16 | 36.1875

36-50 years| 26| 39.5385 | 39.5385

20-35 years| 33 42.1515
Sig. 226 401

Age groups | N

The post-hoc table shows the significant differantong three groups. It shows that there is a $ogmit
difference among two groups regarding their atéttmwards impact of electronic commerce on the ldgveent of AlSs
within the client company. The account professistedionging to the lower age group i.e. 20-35 ybak® been found to
have significantly better attitude towards impattetectronic commerce on the development of AlSthiwithe client
company as compared to the account professionéddirg to the higher age group of above 51 yeBusther, the
account professionals belonging to the age grol35eB0 years were not differed significantly witther groups. Hence, it
was observed that lower the age, better the agtitadards impact of electronic commerce on the ldgveent of AISs
within the client company.

Table 3: Mean, Standard Deviation Scores Accordintp the Accounting Professionals

Regarding Their Attitude towards the Challenges Facing the Tax System in
Light of the Development of Electronic Commerce andProliferation

Dimension of E-Commerce Scale Category | N | Mean Star_1de_1rd

Deviation

20-35years) 33 47.39 4.24

Regarding the challenges facing the tax systengim bf the 36-50 years 26 47.26 8.48
development of electronic commerce and proliferatio 5;3\;13 16| 3568 6.51

Table 3.1: ANOVA Table of Attitude towards the Chalenges facing the tax System in
Light of the Development of Electronic Commerce andProliferation

Sum of Squares| Df | Mean Square| F Sig.
Between Group 1708.955 2 854.477
Within Groups 3012.432 72 41.839 20.423| .000

Total 4721.387 74

From table 5.16.1, it is evident that F value of423 with df (2,72) is significant at 0.01 level si§nificance for
the main effect of accounting professionals regaydheir attitude towards the challenges facingtéixesystem in light of
the development of electronic commerce and pralifen. This means that the accounting professidmae a significant
independent effect upon the regarding the challerfgeing the tax system in light of the developmehtlectronic
commerce and proliferation. Therefore, null hypstedormulated earlier “There exist no significalitference among
accounting professionals belonging to the age gafup0-35 years, 36-50 years and 51 and above yegesding their
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attitude towards the challenges facing the taxesgsh light of the development of electronic comoseand proliferation”
is rejected. It can therefore be said that thera sgnificant difference among accounts profesg®ibelonging to the

different age groups.

Table 3.2: Post-hoc Table for Attitude towards theChallenges Facing the Tax System in
Light of the Development of Electronic Commerce andProliferation

e e Subset for Alpha = .05
1 2

51 and aboveg 16| 35.6875

36-50 years | 26 47.2692

20-35 years | 33 47.3939

Sig. 1.000 .998

The post-hoc table shows the one group is sigmifigaliffered with another two groups. It showstthzere is a
significant difference among the groups regardimrtattitude towards the challenges facing thesiesstem in light of the
development of electronic commerce and proliferatithe account professionals belonging to the agepgi.e. 20-35 and
36-50 years have been found to have significarglyeb attitude towards the challenges facing tleststem in light of
the development of electronic commerce and pralifen as compared to the account professionalsnpilg to the
higher age group of above 51 years. Further, thewatt professionals belonging to the age groue22 and 36-50 years
were not differed significantly with each other.rde, it was observed that lower the age, betteattiede towards the
challenges facing the tax system in light of theedigpment of electronic commerce and proliferation.

Table 4: Mean, Standard Deviation Scores Accordintp the Accounting Professionals
Regarding Their Attitude towards the Legal Issues about E-Commerce

Dimension of E-Commerce Scal¢ Category | N | Mean | Standard Deviation
20-35years| 33 35.98 2.27

The legal issues about e-commerc&6-50 years| 26 34.58 2.48
51 and above 16 32.18 1.64

Table 4.1: ANOVA Table of Attitude towards the Lega Issues about E-Commerce

Sum of Squares| Df | Mean Square| F Sig.
Between Group 152.209 2 76.104
Within Groups 360.778 72 5.011 15.188| .000
Total 512.987 74

From table 5.17.1, it is evident that F value ofiBB with df (2,72) is significant at 0.01 level si§nificance for
the main effect of legal issues about e-commerdds Teans that the accounting professionals hasggmificant
independent effect upon their attitude towardsléigal issues about e-commerce. Therefore, null tgsis formulated
earlier “There exist no significant difference amgaccounting professionals belonging to the agemaf 20-35 years,
36-50 years and 51 and above years regarding dktt@inde towards legal issues about e-commercegjected. It can

therefore be said that there is a significant déifce among accounts professionals belonging tdiffezent age groups.
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Table 4.2: Post-Hoc Table for Attitude towards thd_egal Issues About E-Commerce

Subset For Alpha = .05
Age Groups | N = 1 & 5
51 and abovq 16| 32.1875
36-50 years | 26 34.5385
20-35 years | 33 35.9394
Sig. 1.000 .094

The post-hoc table shows the one group is sigmifigaliffered with another two groups. It showstthzere is a
significant difference among the groups regardimgjrtattitude towards the legal issues about e-ceroen The account
professionals belonging to the age group i.e. 2@43% 36-50 years have been found to have significhetter attitude
towards the legal issues about e-commerce as cemhparthe account professionals belonging to tgbdriage group of
above 51 years. Further, the account professidietmging to the age group of 20-25 and 36-50 yeare not differed

significantly with each other. Hence, it was obserthat lower the age,
Findings of the Study

It was found that there exists a significant difece in accounting professionals belonging to the group of
20-35 years, 36-50 years and 51 and above yeaasding their attitude towards extent of use of campe-commerce
applications. The account professionals belongmghe lower age group i.e. 20-35 years have beendfdo have
significantly better attitude towards extent of usecompany e-commerce applications as compareth@oaccount
professionals belonging to the age group of 3660 above 51 and above years. Further, the accaofégsionals
belonging to the age group of 36-50 years wereddarhave better attitude towards extent of ussoafpany e-commerce

applications as compared to the account professimianging to the higher age group 51 and aboagsye

It was found that there exists significant diffevxeramong accounting professionals belonging t@atfgegroup of
20-35 years, 36-50 years and 51 and above yeaasdiag their attitude towards the impact of elegitacommerce on the
development of AlSs within the client company. Tdwount professionals belonging to the lower agaigr.e. 20-35
years have been found to have significantly bettétude towards impact of electronic commerce tendevelopment of
AlSs within the client company as compared to tbeoant professionals belonging to the higher ageigof above 51
years. Further, the account professionals belontginfpe age group of 36-50 years were not diffesigghificantly with

other groups.

It was found that there exists a significant difece among accounting professionals belonginge@ge group
of 20-35 years, 36-50 years and 51 and above yegasding their attitude towards the challengesathe tax system in
light of the development of electronic commerce gndliferation. It can therefore be said that theyea significant
difference among accounts professionals belongirnbe different age groups. The account profesdmelonging to the
age group i.e. 20-35 and 36-50 years have beenlfmuhave significantly better attitude towards ¢hallenges facing the
tax system in light of the development of electcocommerce and proliferation as compared to thewtgrofessionals
belonging to the higher age group of above 51 ydausther, the account professionals belonginghtodge group of
20-25 and 36-50 years were not differed signifilyawith each other.

It was found that there exists a significant difece among accounting professionals belonginge@ge group

of 20-35 years, 36-50 years and 51 and above yegarding their attitude towards legal issues almabmmerce.
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The account professionals belonging to the agepgr@u 20-35 and 36-50 years have been found te kagnificantly
better attitude towards the legal issues abouthesterce as compared to the account professionalsdial to the higher
age group of above 51 years. Further, the accaoftgsionals belonging to the age group of 20-2536150 years were

not differed significantly with each other.

CONCLUSIONS

There exists a significant difference in accountprgfessionals belonging there age group 20-35sye&G-50

years and 51 and above regarding there attitudertisraextent of use of company e-commerce.

There exists a significant difference in accountprgfessionals belonging there age group 20-35sye&G-50
years and 51 and above regarding there attitudartissthe impact of electronic commerce on the agweént of AISs

within the client company

There exists a significant difference in accountprgfessionals belonging there age group 20-35sye&6-50
years and 51 and above regarding there attitudarttssthe challenges facing the tax system in tie bf development of

electronic commerce and proliferation.

There exists a significant difference in accountprgfessionals belonging there age group 20-35sye&G-50

years and 51 and above regarding there attitudartistegal issues in e-commerce
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